
Course Information Guide: Bachelor of Business (Marketing) 
 

 
 

Admissions Information  
Admissions Requirements 
All applicants (Domestic and International) need to provide original or certified copies of the 
following documents, but not limited to: 

 their identity: name, place of birth and age (with date of birth details); 
 their Citizenship and residential address; 
 their Visa status (for international students); 
 any educational qualification or achievement required for admission; and 

Guaranteed Entry Thresholds 

ATAR => 60 
GPA => 3.5 out of 7 
STAT => 120 

 
 English language proficiency (international students) 

English Language Test Undergraduate Requirement 
International English 
Language Testing System 
(IELTS) – Academic 

Overall 6.0 (min. 6.5 in writing and no other band less than 5.5) 

Test of English as a 
Foreign Language (TOEFL) 
– Paper Based Test 

500 (min. 4.5 TWE – Test of Written English) 

Test of English as a 
Foreign Language (TOEFL) 
- Internet Based Test (IBT) 

60 (Listening 12, Speaking 16, Reading 14, Writing 18) 

Pearson Test of English 
(PTE) 

Overall 50 (writing not less than 50 no other skill score < 42) 

Cambridge English 
Advanced (CAE) 

Level B2 (169) (writing not less than 169) 

 

All applications are to be made directly to MIHE with application due dates to be published on 
the MIHE website. Applications received after the published due date may be accepted at the 
discretion of the Dean or Administration Manager. 

To qualify for admission and enrolment into MIHE courses applicants must meet all of the 
entry requirements of the course. Applicants may be required to attend an interview (via video 
conference, zoom or other facilities as appropriate) and will be advised ten (10) business days 
prior to an interview if this is required. 

  


